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TRENDS

BACK TO CLASSIC BLACK

B LACK is the new white
when it comes to your
bathroom decor. The
demand for sleek, dark

tapware, vanities, tubs and
accessories in Europe is being
mirrored on our sandy shores.

Suppliers say the transition from
stark white to black (and bold-
coloured bathroom fittings) has
gradually been taking place over the
past two years, with some of
Australia’s top designers among the
first to embrace the dark side. 

Now its popularity is becoming
more mainstream as style-savvy
homemakers in inner-city areas
cotton on to the chic looks they can
create.

“Black, like chrome, goes with any
finish or colour scheme,” says
Nicholas Matten, sales director and
head of global projects at Hansgrohe.

“Its neutral colouring is a design
alternative to chrome and becomes a
signature piece.

“Beautifully designed tapware
looks stunning when presented in
black. It accentuates the curves,
handle and overall style of the
product.”

Reece Bathrooms marketing
manager Belinda Geels says Australian 
design “more often than not takes its 
cues from the European market”.

pre-start consultant for Rosmond
Homes. 

“More and more people are using
a feature wall of black tiles or
alternative up-market cladding or
even simply a statement black bath
to add a touch of sophistication and
elegance,” she says. “Black has
proven to be timeless. It will be, and
always has been, a classic look, which
I don’t think will ever lose its appeal.”

If price is your worry, Belinda says
the increasing number of suppliers
catering to the demand means the
cost of this “dramatic” look is now
“reasonable”.

ALYESHA ANDERSON

Black bathroom fittings and fixtures are surging ahead in popularity as more homeowners 
shun stark-white wet areas

“One of the key trends to emerge
from the recent ISH bathroom fair in
Frankfurt (Germany) has been the
striking contrast created by black-
accented fittings and accessories,”
she says.

According to the bathroom
retailers, black-finished products are
just as tough as their chrome
counterparts. 

“Hansgrohe uses a PVD finish,
which is an electroplated finish for
our metallic colours in polished and
brushed finishes, such as black,
nickel, bronze, red and gold,”
Nicholas says.

“The finish is as robust as chrome
and should be cared for in the same
way – without the use of harsh
chemicals and abrasive cloths. PVD
finish doesn’t fade or discolour over
time.”

Reece is so confident of its
product quality, it offers a minimum
seven-year warranty on black
tapware.

Local builder Rosmond Homes has
responded to this trend by creating a 
range of black bathroom options for 
clients who build with them.

“Some clients might just want a
splash of black to give that luxury feel
or a heavier amount to offer the
impression of a boutique hotel-style
bathroom,” says Belinda Nicolaou,
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On Sunday 8th June 2014, 
The Sunday Times will be 
publishing a special retirement 
feature ‘Matured To Perfection’

From activities and travel to 
f nance and property, this 
feature will be an essential 
read for all those cashed up 
baby boomers looking for 
information and inspiration 
to plan their retirement.
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1. A black bathroom design by 
Rosmond Homes, Tuart Hill, 
www.rosmondhomes.com.au. 2. Milli Glance 
430 swivel towel bars, from $85, from 
Reece, www.reece.com.au. 3. Kado Lure 
1500 petite black freestanding bath, from 
$1871, from Reece. 4. Milli Axon high-rise 
shower arm, $399, from Reece. 5. Axor 
shower lamp by Nendo, pending approval 
by WELS, for more information visit 
www.hansgrohe.com.au.
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Introducing the Carnival – the perfect family home designed as part of the WA Country 

Builders Essence range. 

All home designs in the Essence Range have been created to adapt as your family grows 

and best fi t your specifi c needs and budget. Our Essence designs also offer fl exible 

and affordable options to add your own personal touches. WA Country Builders was 

established twenty years ago to offer more choice, more quality and more reliability 

for the people of WA. We have since established ourselves as industry leader with a 

unique focus on exceptional quality and customer service. With a network of over 150 

dedicated local builders across the state we have the collective knowledge, experience 

and resources to make sure our customers enjoy the building process. We call this ‘the 

better building experience’ and believe it’s what makes us truly different.

For more information FREEcall 1800 227 161 all hours or visit

wacountrybuilders.com.au

the most awarded builder in regional wa  

your local builder

essence 
range

a world of 
entertainment 

awaits.
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The Essence Range starting from

$156,170*

*Bunbury prices only. Prices subject to location. Picture for illustration purposes only. Terms & conditions apply.
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CEILINGS @ 2697 HIGH

A home, a lift and a lifestyle for just over $1M
The Oakland. Pure prestige – inside and out.

Atrium Homes is renowned for building prestigious, award-winning homes like the 

Oakland. From the quality German lift to the magnif cent outdoor entertaining 

pavilion, it’s luxury and style all the way!

•  Marble and granite to front elevation

•  Italian granite and American Oak  

 kitchen with walk-in scullery

• Home theatre

• Quality German lift

•  Entertaining pavilion with marble steps, 

granite benchtops, oaklined ceiling, 

built-in barbeque and pizza oven

For more than 20 years, Rod Dawes has been helping people design and 

build individual custom-designed homes. No one knows more about 

building luxury homes than Rod, and with his knowledge and experience 

assisting you throughout the process from start to f nish, you’ll be sure to 

end up with the home you and your family deserve.

atrium-homes.com.au  |  9455 7888
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For more information, scan the QR 
code or visit atrium-homes.com.au 
today to view our full range of  
luxurious home designs. 2013 Display Home of 

the Year ‘The Bluegum’ Builder Reg No: 13344

12 Romano Crescent, ILUKA

Open Mon and Wed 2pm – 5pm, Sat and Sun 1pm – 5pm or by appointment

Contact Rod Dawes on 0418 941 415


